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Key Marketing Initiatives

Sample Automated Customer Journeys Powered by MarTech

DISPLAY
Display Ads, powered by 
DMP, allow marketers to 
deliver powerful experiences 
by combining personalized 
messages through their 
preferred channels.

MOBILE

AWARENESS

Mobile has become the 
default channel of internet 
access, so our digital strategy 
needs to be mobile first.

EMAIL
Email can be used as a 
powerful real-time 
personalized channel of 
communication.

AI
AI can be used to power 
various facets, including 
targeting, content, campaign 
optimization and engagement 
channels like chatbot.
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Key Metrics
MEDIA/SEARCH LOYALTY

EMAIL PERFORMANCE

BRAND

SOCIAL MEDIA E-COMMERCE

SEARCH
Search strategy should align 
with the stages in the 
customer journey. Search 
retargeting can provide a 
substantial uplift to campaign 
response rates.

WEBSITE/MICROSITE
Sites play an important role 
as the hub of customer 
engagements. Web traffic 
analysis can provide deep 
insights while LP optimization 
can provide significant uplifts 
to campaigns numbers.

SOCIAL
Integrated organic and paid 
social media marketing, 
including social retargeting 
needs to be included in a 
campaign, especially for 
prospect acquisition.

ECOMMERCE
Optimization of ecommerce 
sites and use of triggered, 
personalized remarketing 
campaigns based on 
behaviour on these sites are 
hugely important in effective 
customer engagement.

IN-STORE
Cross-channel purchase 
tracking and engagement 
using in-store options and 
location based targeting are 
important.

ENGAGEMENT

COMMUNICATION OPTIMIZATION




